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    Intentionality is related to the text producer’s attitude in communication. The producer has a goal specified in a plan in his mind an he hopes that the text receiver will accept the text and will be satisfied with it. The attitudes of the text users involve some tolerance towards disturbances of cohesion or coherence, as long as the purposeful nature of the communication is upheld. 
In the most immediate sense of the term , the producer intends the language  configuration under production to be a cohesive and coherent text. The intention of the producer in some situations is not fully realized by the presentation . For example , cohesion is lacking on occasion in a conversation in which the inconsistent surface structures signal the influence of  situational factors as:   

1.the speaker shifts the plan for the utterance in trying to reconstruct an unclear event, as in :

But that was –then you went to Fred’s.

2.the speaker abandons an utterance which has just begun and reacts to a disturbance from another participants , as in :
   Do you know – what are you laughing at?

3.the text producer apparently feels some hesitation in expressing his true desires for a career , as in :
      When I say I want to be something , it’s not just that I want to be this , it’s just – I– I – just – that ‘s the only thing I tell people that I want to be an artiat. 
   The interdependence of cohesion and coherence with intentionality may lead to different complicated situations as: 

1. text producers may wish to conceal some information and they may betray themselves with disturbances of coherence

2.   coherence is intended by the producer but not accepted by the receiver because the knowledge of the participants are diverse.
The function of texts is seen differently in many fields , for example sociologists explore the use of texts in “ speech exchange system” where participants interact and allot speaking turns .  Psychologists emphasize the text producer’s intention “to guide the consciousness of the hearer” , Philosophers have argued that a text producer who means something by a text intends the utterance of the text to produce some effect in an audience by means of the recognition of this intention.  , and artificial intelligence researchers are concerned with people’s plans and goals in order  “to better analyze the meanings of words .

Linguistics has been most affected by the philosophical approach considering the question of how intentions are in fact correlated with the format and sense of utterances . 
Grice (1975) presents a set of  “maxims” that the producers of texts normally follow in conversation. When we speak to one another, the basic underlying assumption we make is that we are trying to cooperate with one another to construct meaningful conversations. This assumption is known as the Cooperative Principle, and it is  stated  as:

Make your conversational contribution such as is required, at the stage at which it occurs, by the accepted purpose or direction of the talk exchange in which you are engaged.
Grice states the following maxims of conversation: 

The maxim of Quantity

Make your contribution as informative as is required. 

(Don’t say too much or too little.)

Make the strongest statement you can.
The maxim of Quality

Do not say what you believe to be false , or that for which you lack 
adequate evidence.

The maxim of Relation

Be relevant. (Stay on topic.)
a. what kinds of knowledge are related to a given topic

b. what kinds of knowledge would be useful in attaining some goal 

The maxim of Manner
Be perspicuous ( be such that the intentions you have for what you say are plainly served ),
Avoid obscurity of expression.

Avoid ambiguity.

Be brief (avoid unnecessary prolixity).

Be orderly ( in the order in which they are required)
Searle ( 1969) proposes that Grice’s of intention and meaning should be amended because it fails to respect the significant influence of conventions and intended effects(Grice 1975 was delivered as a lecture in 1967). Searle tries to develop the notion of speech acts : the actions which the utterance of a text intentionally or conventionally performs. He distinguishes four kinds of acts:

1. utterance acts  as the simple uttering of words and sentences 

2. propositional acts as the use of content and reference 

3. illocutionary acts as conventional activities accomplished by discourse , e.g. promising .

4. prelocutionary acts  as the achieving of effects on text receivers , e.g. alarming and convincing them .

Intentionality and acceptability are generally regarded as a ‘pair’ of principles. In any text there is a producer who has the intention to produce a piece of information to a receiver . The receiver needs to be willing to accept the produced text as a communicative text. In order to do this , both producer and receiver have to follow the pragmatic cooperative principle which includes that one has to make the maximum effort to enable a piece of intended communication to be successful. Knowledge of pragmatic principles makes this aspect of textuality ‘work’ or not.
